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Kofax – Company Vision

To radically transform 
and simplify the 

First Mile™ of business

ERP / CRM / LOB

ECM & 

Records 

Management

Databases 

& Other 

Archives

IT & Telecom Infrastructure

“Systems of Record”

are enterprise applications 

designed for internal use

“Systems of Engagement” 

generate real-time, information-

intensive communications

Mobile Devices

Emails

XML / EDI / Data Streams

MS Office / PDF / TIFF / JPEG files

Portals

Faxes

Digital Scanners / MFPs / MFDs

Paper
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Proven FS technology and digital transformation

6,000+

x24

Scale 

Over 50%

Aite Research 
2015

Over 6,000 Financial Institutions use 
Kofax solutions

24 of the biggest Financial Institutions are 
Kofax customers

500,000,000 NHS prescriptions P.A

#1

Kofax has a 70% market 
share of the Financial 
Institutions within the 

Global 500

Market Leadership



What is digital transformation?
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“The use of new digital technologies to 

enable major business improvements, 

such as 

 enhancing customer experience 

 streamlining operations or 

 creating new business models.” 

– MIT Sloan
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Industry at a Glance

35%
29%

Thirty-five percent 

of insurers are comprehensively 

investing in digital technologies 

as part of their overall business 

strategy, while 29% are investing 

in selected business units only.

Less than one-third 

of life insurance carriers allow 

customers to start a transaction 

in one channel and complete it 

in another. Slightly more P&C 

carriers – about 40% – offer 

that capability.

<1/3
40% 51%

Fifty-one percent

of insurers plan to partner with 

major digital technology and 

cloud platform leaders within 

the next two years.

Sources:

Digital Insurance Era: Stretch Your Boundaries—Accenture

Global Digital Insurance Benchmarking Report - Bain & Company



Market Drivers of Digital Transformation in Insurance
Meet the 4 Cs – the primary market drivers of digital transformation
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Customers–Digital 

companies like Amazon 

and Apple have trained 

customers to expect a 

seamless, mobile-first 

omnichannel experience. 

Competitors and 

emerging markets–New

digital-first competitors can 

serve customers with 

agility, offering a familiar 

customer experience.

Costs–Digitisation of 

high-volume processes like 

onboarding, underwriting 

and claims is a primary 

driver of ROI. 

Compliance–Increasing 

and ever-changing 

regulations add to the cost 

burden and complexity.

In 2008, consumer spending via 

mobile will top $626 billion, with 

nearly half of all e-commerce 

sales coming from m-commerce.

74 percent of insurers believe 

that some part of their business 

is at risk of disruption from 

insuretech startups moving into 

their market.

Less than one-third of life 

insurance carriers and about 40 

percent of P&C carriers allow 

customers to start a transaction 

in one channel and complete it

in another.

Legislation and exit from EU 

produce regulatory uncertainty 

amongst insurers as they face 

the potential for radical change in 

taxation and compliance 

repercussions.



Key aims of the TOM

 Improved Efficiency – Making the market faster and more cost effective

 Better Data – Putting data at the heart if the London market   

 Face to face negotiation supported and facilitated by electronic data capture for all steps in 

the process including placing, signing, closing, claims and renewals

 One touch data capture – a global standard to allow re-use by all

 Enhanced shared central services – providing common non-competitive services
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Market collaboration widens the ability to convert paper into 
electronic data

Structured Data Capture
Utilising Kofax Software       
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How can Kofax Help Digital Transformation Platform
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Kapow Server Robotic Process Automation

Vertical and Horizontal Industry Solutions



e-Signature
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Capture and verify e-signature, biometrics, click-to-sign, 

photo or handwritten signatures.

© 2017 Kofax. All rights reserved.

e-signatures are acceptable in most cases where wet signatures are requested today



For further information, please contact:

Name Daniel Marshall

Phone: 07867 661 535

Email: daniel.marshall@Kofax.com
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